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Intro
Social media marketing is the art of promoting your content to 
people who might be interested in such type of content.

To successfully engage an audience you need to understand the 
sort of content they are likely to consume and then tailor your 
content strategies around these content. 

This not only increases engagement but also helps you build loyal 
followers.



Most visitors to Linda Ikeji go there to get the latest Gist and Gossip. 



Define your audience
Facebook, Twitter, Instagram, Youtube, Linda Ikeji, Pulse all have 
different audiences. Furthermore Pulse’s audience on Twitter is 
different from their audience on Facebook. 

So creating one type of content for every of their audience will 
not work. Which is why you need to know who your target 
audience is.

You can use these simple steps to find out who your key target 
audience is and the sort of content they are interested in.



Their Demography: Who are they? What do they do? Where do they 
stay? What is the primary gender? How do they consume content? What 
are their ages? What is their relationship status? Are they parents? 

Study the data: Use analytic tools like Google Analytics or Twitter 
Analytics. Take notes of your most engaging tweets/posts. Ask yourself 
why they performed well or badly. Was it the caption, the headline, was 
it because it was off a trending topic, did someone popular/influencer 
retweet your post, was it on a celebrity, was it the image used or the 
video?

The more you understand your audience the easier it becomes to engage 
them by creating content they can relate with.
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Twitter is a very powerful tool for Social Marketing which several 
blogs have used to drive traffic to their websites.



Twitter marketing techniques

Use Short, Provocative Tweets Try making really short creative 
tweets that invoke interest in your blog article. 

Include Statistics This gives your post an aura of authority. 
Using numbers and characters help your tweet stand out on your 
audience’s timeline. 

Use #Hashtags Make sure the #hashtag relates directly to the 
topic of blog post. This way when people search the #hashtag, 
your tweet will appear.



Use @mentions @mentions allows send a tweet directly at 
someone on Twitter. If done well, those mentioned will retweet 
this post to their followers.

Ask for a Retweet (or RT) You can get more traffic to your blog 
by simply asking for a retweet when you tweet a link back to 
your blog post.

Ask a Question Related to Your Topic Engagement posts are 
good for getting the your target audience to engage with your 
post.
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Online video now makes up more than 74% of all online traffic. 
People now spend over 2.6x more time on pages with video than 
they do on pages that do not have video. This is a huge traffic 
stream that can be tapped into by Bloggers.

Advantages of making video a part of your content strategy

Improved SEO - adding a video to your website increases the 
chance of the article appearing on the front page of Google 
search result by 53 times.



Higher engagement - audiences are about 10 times more likely 
to engage, embed, share, and comment on video content than 
blogs or related social posts.

Higher Retention Rates - 65% of viewers watch more than ¾ of 
a video, which is more than we can say about text-based 
content. So if you have a message to get across (and why 
wouldn’t you if you’re creating content?), a video might be the 
way to go. 



Marketing your blog with Youtube.
YouTube is now the second largest search engine on the web. So 
having content on Youtube that links to your blog should be a 
part of your marketing strategy.

You can these steps to market your blog using Youtube

1. Create original video content around problems people are 
facing and include a CTA to see or read more on your blog in 
the description.

2. Embed Youtube videos within your blog content. Make sure 
it's relevant to the article it’s embedded in. 
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Search Engine Optimization (SEO) is a technique which websites and 
blogs use to improve their rankings in search results.



Ideally, at least 70% of your traffic should be Organic and SEO is 
the best way to achieve this. 

Nowadays, SEO is no longer restricted to Google and Bing. 
People now actively search for topics using social media. 

However, SEO for social media is similar to SEO for websites. The 
major difference between them is the type of content and how 
you apply your SEO techniques.



Marketing your blog with SEO

Here are a few good SEO techniques you should practice

Domain and hosting People are not likely to take you seriously 
if you do not have a domain name and hosting, and if people do 
not click on your links, search engines will not display your links.

Solve problems One of the most important things you can do for 
your SEO is to create useful original content that solves people’s 
problems.



Keywords Include the relevant keywords in the social media 
pages, social media page posts, Title tag(headline), Headers and 
body, meta description, and the URL.

Include your keywords in a reader-friendly way to avoid getting 
penalized for keyword stuffing. 



Be mobile friendly Over 90% of people use search on their mobile 
phones so make sure your blog is mobile friendly. Google displays 
the mobile-friendly results first.

Images alt text Search engines relies upon what the image's alt 
text tells them about an image. It is worth the extra minute it 
takes to change the name from "IMG23940" to something 
accurate and descriptive, like "DJ Cuppy werking"
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Getting Media Coverage
One great way to push your brand to a wider audience is by 
having media houses quote your blog as a source. 

All media houses actively monitor news and trends and if a 
blogger is able to align it's brand to what these media houses are 
looking for, then it’s more likely to have it's content content 
covered by media houses.



Here are some useful tips on getting your brand covered by both 
Local and International media

1. Be creditable Do not publish unconfirmed stories. Always fact 
check every lead, source or theory.

2. Create original stories Once you are known for your original 
content, brands will always come to you. You can report trending 
or breaking stories from a different perspective to enable you 
stand. Create Opinion pieces, Explainers, Interviews etc.



3. Become an authority Be sure to have several original 
content(article, video, infographics) on relevant topics in your 
niche. 

4. Distribute properly Use newsletters, press releases, social 
media, and push notifications. Form partnerships, be easy to 
contact, and network.

5. Tap into trends Creating content around trending topics that 
relates to your niche, is one of the best ways to get your work 
before the media.
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Trying out new tactics
Never be afraid to out new tactics. Don't get too set working 
with certain strategies you are now reluctant to change.

You can use these tips to decide what new tactics to try

1. Study the data Build on what works and throw out what does 
not work.

2. Experiment Try various content formats, types and media



3. Study your competition What is working for them? Can it be 
replicated with your audience.

4. Ask your audience You can ask your audience what type of 
content they will like to see more of.
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Ways to drive free traffic to your blog
Social sharing buttons This should be visible on your homepage 
and blog posts.

CTAs Invite your audience to like , share or comment on your 
post.

Jump on trends Creating content around trending topics 
promotes your blog for free, as people searching for this trending 
topics will find your posts.

Host a contest Contests such as sweepstakes are a good way of 
promoting your blog for free.



Blog about a celebrity Celebrities already have huge followings 
a blogger can tap into by creating content their fans want to 
read.

Guest blogging Guest bloggers not only create content but also 
share the content they create with their followers.

Youtube You can use Youtube videos to drive traffic to your site.

Social media You can share your content on social media



Newsletters Sending out newsletters to your subscribers is 
another source of free traffic. Work on building your mailing lists

Online forums Nairaland is a great place to get free promotion

SEO Optimising your blog post for search is also a great way to 
get free promotion.



Conclusion

Social Media Marketing should be an important part of your 
marketing strategy. 

Understand what works best for your audience and build on it.

Use the various channels available to you to reach your target 
audience and grow your following.


